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Poselay Foods

Branding  Packaging

We worked with Poselay Foods to create a
distinctive brand identity and packaging system
rooted in craftsmanship, culinary expertise and
modern production, bringing its story to life
across retail and professional food-service
environments.

Poselay Foods is a craft-led food solutions brand built on decades of bakery
experience and genuine culinary insight. Sitting at the intersection of artisan
quality and large-scale performance, the business supplies professional
kitchens and retail customers with products that deliver consistency, reliability
and flavour.

From slow-fermented sourdough and premium dough products to nationally
distributed retail cakes, Poselay Foods represents a modern approach to food
production shaped by heritage, precision and purpose.

The identity was developed around the idea of “proper craft at scale”. It needed
to feel authentic and connected to traditional baking while remaining confident,
flexible and commercially relevant across FMCG, food service and professional
kitchen environments.

We created a visual system that balances warmth and heritage with clarity and
authority, allowing Poselay Foods to feel equally at home on a bakery shelf, in
a commercial kitchen or within a national retail setting.

At the heart of the identity is a distinctive symbol built around the letter P. Its
integrated leaf motif reflects growth, fermentation and the natural ingredients
behind the products, reinforcing the relationship between traditional
craftsmanship and modern food production without feeling overly

decorative.
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Crumbl

Art Direction « Brand Identity

We worked with Crumbl Desserts to create a
playful and distinctive brand identity for its
dessert business in Burnley.

The brand needed to feel fun, indulgent and instantly recognisable, capturing
the enjoyment and personality associated with its dessert offering while giving
Crumbl a strong presence in a competitive market.

At the heart of the identity is a bold, custom wordmark with soft, rounded
letterforms that give the brand an approachable and energetic character. A bite
taken from the final letter, accompanied by a trail of crumbs, adds a memorable
detail and creates a direct visual connection to the product.

The expressive main logo is balanced by a more refined supporting typeface,
bringing structure to the identity while allowing the Crumbl name to remain
the focus. A warm caramel-gold colour palette reinforces the indulgent nature
of the brand and gives it a confident, premium finish.

The result is a simple but characterful identity designed to work consistently
across packaging, signage, social media and other customer touchpoints. It
gives Crumbl Desserts a recognisable foundation from which to grow its
presence in Burnley and beyond.
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Paloma

Art Direction * Branding * Packaging * Website * 3D Visualisation

A new bottle design for Paloma, a Palo
Cortado range released by Goldfinch Whisky
Merchants.

We created Paloma to show the expansive influence different types of
sherries can have on a variety of single malt whiskies. By focusing on the
Spanish connection in terms of art, sherry and the name; Paloma means
‘Dove’ in Spanish , we have created something that is beautiful, timeless
and tastes incredible.

Palo Cortado is the rarest type of sherry with less than 100,000 bottles
sold a year, compared to 60 million bottles of sherry overall.

Whisky is about a moment. It’s about listening and sharing. That is why
Goldfinch Whisky chose the best quality Bodega casks that previously
contained one of the rarest sherry varieties in the world to finish their first
cask release.

It is a wonderfully complex wine which combines the delicate bouquet

of an Amontillado with the body and palate of an Oloroso. It is deep and
warm mahogany in colour with a complex nose that truly harmonises

the characteristic notes of Amontillado and Oloroso. You will find citric
notes reminiscent of bitter orange and lactic notes suggestive of fresh
butter. It has a deep, rounded, ample palate with smooth, delicate aromatic
notes appearing in the aftertaste, leading to delicious lingering finish.

The stunning artwork featured in the label was painted by Catalan painter
Isidre Nonell in 1904. The painting is titled - La Paloma and the original is
currently exhibited at the National Art Museum of Catalonia in Barcelona.



Paloma

|

Art Direction * Branding * Packaging * Website « 3D Visualisation



Paloma

b

1
DISTILLERY

Art Direction * Branding * Packaging ¢ Website * 3D Visualisation



Bronze Calf

Brand ldentity ¢« Packaging * Website

®

Creating a new brand identity, packaging and
online store for this Leicester based beef
tallow product. The tallow is slow rendered
specifically for cooking and is a great
alternative to seed oils.

At Bronze Calf, they believe in bringing you a quality product that’s as
versatile as it is sustainable.

Tallow is a cooking fat and can be used as a substitute to any other oil or
fat you would usually cook with. It’s commonly used for a range of cooking
applications such as frying, roasting and sauteing. We created their logo
using old fashioned blocked letters to make this new brand stand out in
the beef tallow market. The brief was to make the identity minimal which
would reflect their label designs as well as build an online store using
WooCommerce.
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Brand Identity

Passion, poetry and of course the love of food,
run deep in the veins of Kashmir, Punjab and
the North West Frontier. We created a fresh
new brand identity for West Yorkshire based
Shimlas.

Shimlas are West Yorkshire's first, traditional Punjabi style restaurants with
six other locations in the midlands.

They combine the finest meats, the freshest vegetables, and the richest
spices into our traditional Pakistani/Punjabi dishes which burst with flavour,
dazzle with colour, and delight the senses. Their mouth-watering menu is
full of sensationally spicy classics that have been refined through the
generations, as well as plenty of creative, contemporary and locally inspired
dishes infused with inventive twists and modern flair.

We were commissioned to give their brand more of an identity with exploring
ways of how their logo can be applied to their marketing materials. We refined
their logo as well as applying traditional Urdu wording across their identity.

As well as their logo creation we created a range of patterns that would be
used across their website and social media platforms to give the Shimlas
brand a fresh pop of colour.
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SAVOR THE SPICE
OF PAKISTAN

From the Sizzling Splces of Karachl to the
Delectoble Delights of Lahore
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Holy Land Dates

HOLY LAND DATES

OILS FROM PALESTINE
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Lead by

Riccardo Chapman
Creative Director

Edinburgh-based designer Riccardo Chapman founded De:strukt Studio in 2010 after
making the move into freelance design. More than 16 years later, De:strukt has grown
into a collaborative team of five creatives, with plans for continued growth.

Working primarily with food and drink brands, Riccardo has spent over 16 years developing
distinctive identities, packaging, campaigns, websites and digital experiences for
businesses across the UK and internationally.

His work has been featured by respected creative platforms and publications including
Adobe, Computer Arts, World Brand Design Society, Behance and Packaging of the World.
In 2016, De was also named by The Drum as one of its top 30 agencies to watch.

Riccardo has worked with brands and organisations including Highland Park, the BBC, The
Glenrothes, Amir Khan and Isle of Skye Distillers. Through De:strukt, he brings together a
trusted network of creative specialists and partners to deliver connected brand, print and
digital experiences that improve engagement, increase conversions and support commercial
growth.

His work for The Kilnsman’s Dram was nominated for Packaging Design at the 2022 Scottish
Design Awards. This was followed by an Awwwards Honourable Mention in 2023 for the
Stack Shack website.



Also featured in:

Awwwards

World Brand Design
Behance
FormFiftyFive

Site Inspire

Creative Arts
Designed Space
Packaging Pixel
Inspirational Branding

Best of Branding

Logo Inspirations

The Branding
Packaging of the World
Scottish Design Awards
The Drum
Fedrigoni365

F37 Foundry
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Thank you.

rico@destrukt.co.uk
07398 767 553

In/Fa/Tw: @destruktstudio
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